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Sponsored Brands

YOUR SCORE (7)

The promotion of your brand on Amazon is important
to bulld brand awareness but can also be used as a * * * i
direct response and an attractive ROl channel. Store

Spotlight, Product Collection, Video - there are many RIGHT IN THE MIDDLE
strategies which you can use to beat your competitors.

Advertising Cost of Sale (AC0S) 35% 29% * O]
Cost Per Click (CPC) $0.50 $0.64 % % Ak *
Click-Through Rate (CTR) 0.1% 0.38% * *)
Conversion Rate (CVR) 13.5% 719% * % & & K O]
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